
 

    

MIP CANCUN Launches BrandStory Hub, a New Platform for IP 
Development, Funding and Monetization 

Adidas, PepsiCo, Grupo Tova, Heineken, OCESA Seitrack, and Samsung Ads 
among the Initial Brand Participants Confirmed 

   

 

 

Paris, 29 July 2026 – MIP CANCUN today announced the launch of MIP 
CANCUN BrandStory Hub, a new platform connecting brands, agencies, 
producers, creators, studios, platforms and investors around the future of 
content, IP development, financing and monetization. 

Developed in collaboration with Roadmap and Cave76 as strategic partners, 
the launch marks a new chapter in MIP CANCUN’s evolution as Latin 
America’s go-to hub for IP development, funding and monetization. Building on 
conversations that have emerged over recent editions around branded 
entertainment, creator-led content, and new funding models, BrandStory Hub 
creates a dedicated space where brands, agencies and content companies 
can develop partnerships around content, investment and growth. 

 

Maria Perez Bellière, Director of MIP CANCUN said: 

“Brands are playing an increasingly important role in content creation, 
audience development and financing. Over recent editions, MIP CANCUN has 
progressively expanded the conversation beyond traditional buying and selling 



to explore the growing intersection between brands, creators, platforms and 
content companies. BrandStory Hub is the natural evolution of that journey, 
creating a platform for new partnerships around IP, financing and growth while 
reinforcing MIP CANCUN as Latin America’s hub for IP development and 
funding.” 

 

A Dedicated Three-Day Programme Within MIP CANCUN 2026 

The MIP CANCUN BrandStory Hub will run from 18–20 November 2026 as a 
dedicated programme track within MIP CANCUN 2026, taking place from 17–
20 November 2026 at the Moon Palace Resort in Cancún, Mexico. 

 

The programme will feature four flagship initiatives: 

• BrandFront: What Brands Want Next – A reverse-upfront session 
where brands and agencies share the audiences, communities, stories 
and partnership opportunities they are actively seeking from producers, 
studios, creators and platforms. 

• Brief-to-Business: Brands Meet IP Creators – Integrated within the 
MIP CANCUN Co-Production Bootcamp, this curated one-to-many 
format connects brands and agencies directly with producers, creators 
and studios around business opportunities, creative briefs and 
partnership models. 

• MIP CANCUN Leadership Summit: The Future of IP Development, 
Funding & Monetization – An invitation-only gathering bringing together 
senior executives from brands, agencies, content companies, 
platforms, investors and technology leaders to explore the future of IP. 

• Insight & Inspiration Sessions – A curated programme of 
conversations, market insights, case studies and trend presentations 
focused on audience behaviours, creator ecosystems, platforms and 
new monetization opportunities. 

 

Initial Brand Participants Confirmed 

The inaugural edition of MIP CANCUN BrandStory Hub has already secured 
participation from a growing group of international and regional brands, 



including Adidas, PepsiCo, Grupo Tova, Heineken, OCESA Seitrack and 
Samsung Ads. 

Additional brands, agencies and strategic partners will be announced in the 
coming months. 

 

Connecting the Full Content Ecosystem 

MIP CANCUN BrandStory Hub brings together the full content ecosystem, 
from creators, producers, studios, broadcasters, distributors and platforms to 
the brands, agencies, investors and technology partners helping shape its 
future. 

By fostering collaboration across these communities, MIP CANCUN continues 
to strengthen its role as the place where ideas become partnerships, 
partnerships become IP and IP becomes business. 

 

Early Bird registration for the MIP CANCUN 2026 Content Market and Co-
Production Market is open until 31 July. 

   
 

   

More information 

INK Media 

Pam Wilson-Quinn: Pam@inkmediapr.co.uk 

Cayce Kelly: Cayce@inkmediapr.co.uk 

   
 

   

Notes to Editors: 

About MIP CANCUN - MIP CANCUN, the leading international content market 
and conference for Latin American and US Hispanic television, brings together 
the acquisition, distribution and production communities to develop content 
deals for the fast growing Latin American and US Hispanic TV markets. 
www.mipcancun.com 

https://www.mipcancun.com/en-gb/attend.html?elqTrackId=566744C53B03479BDF4F7D413E0B2BAC&elqTrack=true
https://www.mipcancun.com/en-gb/attend.html?elqTrackId=566744C53B03479BDF4F7D413E0B2BAC&elqTrack=true
mailto:Pam@inkmediapr.co.uk?elqTrackId=D6BFB41D676E85069B84A8F790A37B32&elqTrack=true
mailto:Cayce@inkmediapr.co.uk?elqTrackId=E8AD90E69084D5EF7897C141DD0A7BF5&elqTrack=true


About RX  

RX is a global leader in events and exhibitions, leveraging industry expertise, 
data, and technology to build businesses for individuals, communities, and 
organisations. With a presence in 25 countries across 42 industry sectors, RX 
hosts approximately 350 events annually. RX is committed to creating an 
inclusive work environment for all our people. RX empowers businesses to 
thrive by leveraging data-driven insights and digital solutions. RX is part of 
RELX, a global provider of information-based analytics and decision tools for 
professional and business customers. For more information, visit 
www.rxglobal.com. 

RX France creates high level, world-class and market leader meeting places, 
covering 15 industry sectors, including MIPIM, MAPIC, Batimat, Pollutec, 
EquipHotel, SITL, IFTM, Big Data & AI Paris, MIPCOM, Paris Photo, 
Maison&Objet*… and many more. RX France’s events take place in France, 
Hong Kong, Italy and Mexico. For more information, visit www.rxglobal.fr 

*Organised by Safi, a subsidiary of RX France and Ateliers d'Art de France 

   

STAY CONNECTED: 
 

                      
 

 
    

  

 

https://www.rxglobal.com/?elqTrackId=59FF9D2B666C9E0B401A0B0A46F9D9CC&elqTrack=true
https://rxglobal.fr/fr?elqTrackId=39EBD741A56A1255F41C17B08AC27B52&elqTrack=true
https://www.rxglobal.fr/?elqTrackId=EBB12AF5AFA013D12BB3786E7EBCB9F4&elqTrack=true
https://www.twitter.com/mip?elqTrackId=30d351055b62482b9bbacd08af187f22&elqTrack=true
https://www.facebook.com/mipmarkets?elqTrackId=52f30845da364e03a314fe1763c49966&elqTrack=true
https://www.linkedin.com/showcase/mipmarkets/?elqTrackId=f176e4a4f4654669943369c9f04c2704&elqTrack=true
https://instagram.com/mipmarkets?elqTrackId=e7b6986dcec44fb8bdd5eab64fe7234f&elqTrack=true
https://www.tiktok.com/@mipmarkets?elqTrackId=4bf95df4c4d8484592d6d51604dc739e&elqTrack=true
https://www.youtube.com/user/mipmarkets?elqTrackId=05d13a4d6cc14554b79d4031c9cde842&elqTrack=true
http://www.rxglobal.com/?elqTrackId=b6f5d758e32f4825a060648aad5cdd80&elqTrack=true

